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Internet Efficiency 101

0000000000000000000000O0

Someone told me that each equation |
included in the book would halve the
sales.

—Stephen William Hawking, 1942—

I've experimented with affiliate marketing programs since I began penning Web content. One
factor I point out to affiliate marketing newcomers is the math enjoyed by a portion of those
involved. The reason affiliate marketing—a combination of hyperlinks, advertising copy and
Web graphics—works so
well—the reason there are so many advertising dollars changing hands—is because of the
Internet’s ability to channel consumers through Web sites, tracking sales and paying percentages
along the way.

Here's a simple description of the math involved with affiliate marketing:

An online store sells kites, for example. The store has done well since the inception of online
sales, but would like to expand.

The marketing department attends a sales conference and becomes convinced that affiliate
marketing will expand their customer base and subsequent online sales by way of enticing other
Web sites to advertise their kites for a percentage of sales.

They open their Web site affiliate program, begin offering it to the world, and are immediately
inundated with affiliate marketers who see the revenue potential. Everyone gets busy and soon
the online kite store experiences an astronomical jump in sales.

They are now working with eighty thousand affiliates—other Web site owners—that advertise
their various kites. The affiliates post banner ads and pen textual ads, and jam their sites into
search engines with whatever means necessary to ensure that their sites show up in top search
results.
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At this point, it doesn’t matter what percentage the kite company or Affiliates receive
because of the math involved:

Every time an affiliate makes a sale the kite company pays the affiliate 50¢ and the kite company
also receives 50¢ (in profit).

With eighty thousand affiliates selling one kite a month, the kite company receives $40,000 a
month (in profit) and each affiliate receives 50¢.

This is the aforementioned “consumer channeling” effect. Now we’ll turn up the volume
on the math:

A different online kite store—a bigger one—has a million affiliates and all affiliates are selling a
hundred kites a month. The kites are the expensive variety and the affiliates receive $10 every
time they sell a kite.

The affiliates are now generating $1,000 a month for their personal freelance coffers—probably
not enough for a copywriter to subsist—but better than 50¢ a month.

If the store, like the affiliates, receives $10 per kite sale, how much money did the store generate
in profit in a month’s time while channeling? My little plastic calculator tells me the online store
pulled in $1 billion in a month’s time.

The reason you should understand consumer channeling is because the only Web sites
that generate respectable revenue from affiliate marketing do so by channeling—whether a
mainstream Web entity that entices every Web site on the planet to advertise on every other Web
site on the planet and vice versa—or
an affiliate attempting to subsist as a freelance copywriter with one or more small Web sites.

How did my affiliate marketing experiences affect my desire to publish edocuments?
The phenomenal success of some edocument publishers could be
attributed to the fact that one writer is selling to a captive, worldwide audience, which is very
similar to channeling if you stop to think about it.

On that note, I should point out that the E-Doc-S Web pages http://www.e-doc-s.info
that support this book project do not contain affiliate marketing hyperlinks because I know such
links are often unappreciated by other affiliate marketers.

On the other hand, note that edocuments at E-Doc-S do contain affiliate marketing
hyperlinks, and said thought process caused me to word edocument notice of copyright like so:

After purchase, you are free to e-mail the edocument as often as you like to multiple
addresses. You may also use it in digital or paper format within a non-profit or public
domain teaching environment. You may not alter text, illustrations, charts, hyperlinks, or
other content in any way, shape or form. The document must remain in its original digital



or paper state to be reused. You may, of course, expand on any ideas posed within a case
study (that’s the purpose of a case study). If you quote (fair use) an excerpt or refer to a
chart, please note the case study number and author (by name, including quotation marks
around names that have quotation marks; some of our authors use pen names). No portion
of an edocument may be reprinted or reproduced for commercial gain.

The above copyright notice verbiage may be somewhat arguable. Note that it is original thought
process based on pragmatism, and nothing else. If you think there’s a comparison to be made
between the copyright notice wording and the creative commons notices widely available on the
Web, you may be right.
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